Figure 1. Price of most-sold brand of cigarettes, 2008—2020. Source: WHO Report on the Global Tobacco
Epidemic, 2021. PPPS = international dollars at Purchasing Power Parity
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Figure 2. Price and tax level of most-sold brand of cigarettes, and total tax share in price, 2020. Source:
WHO Report on the Global Tobacco Epidemic, 2021. PPPS$ = international dollars at Purchasing Power
Parity
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Figure 3. Total tax level and structure for most sold brand of cigarettes, 2020. Source: WHO Report on
the Global Tobacco Epidemic, 2021
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Figure 4. Price of premium versus cheapest brand of cigarettes, 2020. Source: WHO Report on the
Global Tobacco Epidemic, 2021. PPPS = international dollars at Purchasing Power Parity
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Figure 5. Affordability: amount required to buy 100 cigarette packs (or 2000 cigarettes) of the most-
sold brand as a percentage of per capita Gross Domestic Product in a specific year, 2010-2020. Source:
WHO Report on the Global Tobacco Epidemic, 2021
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